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There are few publications in the country worth considering, 
where a statement of circulation cannot be obtained. When full 
and complete, much reliance may be given it; when vague and 
boastful, about 70 per cent discount may not be far out of the way. 


—GEo. H. POWELL’s “TALKS ON ADVERTISING,” 


Right you are, Mr. Powell. Our statement 
of circulation is full and complete, neither 
vague nor boastful, and will be cheerfully sent 
to all for every day in the year. 

The sworn average for each issue in 


November was: 





Daily, Sunday, Weekly, 
64,625. 751347: 79,740. 


If you are about to advertise in California 


let us send you a plain statement of facts. 


THE SAN FRANCISCO EXAMINER, 





W. R. HEARST, Proprietor. 


W. J. RITCHIE, Eastern Agent, 186 World Building, New York, 
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A man eats a bucketful of 
food a week. Make him 
eat a half bucketful on Mon- 
day and a half on Wednes- 
day, and nothing between, 
and he’ll starve to death, or 
die of the stomach-ache. In 
the continuity of everything 
is the success of it, particu- 
larly advertising. 


The Atlantic Coast Lists’ 2 



















papers are long established, 
permanently situated, and 
go on forever. 1400 family 
papers, and only one elec- 
trotype needed for the whole 
of ’em. 134 Leonard Street, 
New York City. 
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A JOURNAL 


FOR 


ADVERTISERS. 


ENTERED AS SECOND-CLASS MATTER AT THE NEW YORK, N. Y., Post-OrFick, JUNE 29, 1893. 


Vol. IX. 


DOES ADVERTISING PAY? 


FOUR UNDERTAKINGS IN ADVERTISING. 


FIRST UNDERTAKING, 

Amount of money used, $4,000. 

Talking in orthodox phraseology 
(and why not?), in the fall of 18go I 
accepted a call at Houston, Texas, to 
do the advertising for a congregation 
of business men known as the Com- 
mercial Club. Amount of money in 


treasury, $2,500. Membership, 400 ; 
monthly dues, $3. 


| This was the be- 
ginning of my ad- 


vertising for some 
one else. The pur- 
pose of the club 
was to promote !m- 
migration and _in- 
duce investments. 
{ quickly decided 
that, with the money 
on hand and in 
sight, I could reach 
but a limited part 
of the population of 
the whole country. 

In the principal 
trade journals [ 
placed a two-inch 
ad, giving only pop- 
ulation of place, 
healthfulness, num- 


ber of _ railroads, 
and statement of 
business done, cit- 
ing the weekly 


clearing-house reports as corroborative 
evidence. Then I had printed, by 
the thousands, four-page folders. I 
treated only one subject on a folder. 
These were given to the business men 
to inclose in all their letters. Through 
the local papers I asked the ladies of 
the city to send to the club, names 


and addresses of their friends and 
relatives in the North, West and 
East. To these we sent the local 


papers and the folders. I published 
short, truthful accounts of the suc- 
cessful businesses of the place in the 
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O. W. CrawFrorp, 


principal newspapers in the territory 
between the Rocky Mountains and the 
Mississippi River. 

RESULT :—First, hundreds of letters 
of inquiry, all of which were promptly 
and carefully answered. Next, me- 
chanics and small farmers came down 
to spy out the land. One day a man 
from western New York, who had 
written for information, arrived in the 
city. The first week he loaned $5,000 
to an enterprising young building con- 
tractor, bought out a manufacturing 
plant whose profits justified larger cap- 


ital, and invested 
$15,000 in a lan- 
guishing suburban 
addition. 


A gentleman 
from Omaha shook 


the dry bones of 
the city next, by 
buying the street 
car lines and con- 


solidating them. 
Investment, $500,- 
ooo. Electricity was 
quickly substituted 
for the jack rabbit 


mules which had 
been used, and later 
the same party 


opened*up a subur- 
ban manufacturing 
addition, on which 
he spent $600,000 
in improvements. 

There were now 
noticeable new people and new blood. 
A newly arrived architect showed the 
rich residents how to make well located 
business property pay good revenues, 
and soon several fine blocks of build- 
ings were going up, and others being 
remodeled. 

In seven months the club 
spent $4,000 for advertising; the 
population had grown larger by 
several hundred good _ citizens; 
$1,400,000 of outside capital had 
been invested in property and new 
enterprises, and the taxable value of 


had 
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the city had increased more than two 
millions. 

July ist, 1891, I resigned as secretary 
of the club, to take the advertising of 
the new town which was to be built at 
the mouth of the Brazos River. In rec- 
ognition of the good results of the 
work done, the club complimented me 
with an honorary life membership. 


SECOND UNDERTAKING. 
Amount of money used, $16,094. 


July 1st, 1891, I signed a contract 
to manage for one year the advertising 
of the new town, Velasco, ‘Texas, which 
was being laid out on the bank of the 
Brazos River near its mouth. ‘There 
was not a house, not a board on the 
town site. In fact, the lots were not 
even staked off. Two companies 
owned the property. The 30,000 acres 
of land fronting on the river, up a mat- 
ter of twelve miles, belonged to the 
Texas Land & Immigration Co, The 
jetties, which had produced there deeper 
water than there was at any other point 
on the Gulf Coast west of the mouth of 
the Mississippi River, oelonged to the 
Brazos River Channel & Dock Co. 
Both these companies were in the 
hands of receivers. There was $10,000 
realized from the sale of receivers’ cer- 
tificates in hand, to be used for adver- 
tising. Not another cent for this pur- 
pose was in sight. 

At this time the whole country was 
in a depressed financial condition. Of 
all investments town lots were the most 
unpopular, especially in ‘Texas sea- 
ports, owing to the disastrous results 
at other aspiring deep water points. 
The nearest railroad was at Columbia, 
thirty-five miles up the river. There 
was simply nothing but a deep water 
entrance to the river from the Gulf, 
and wild land which cost from $3 to $8 
per acre, two years before. 

The first week I spent in writing 
copy for a large folder with map of 
property, showing mouth of river, jet- 
ties and town site. The next week I 
visited the cities of the State, making 
line contracts with the best daily 
papers. I had decided not to use any 
display but to appeal to the best judg- 
ment of the business men of the State 
and West, by reading notices in the 
form of letters, correspondence and in- 
terviews on the value of a deep water 
port on the Texas Coast. I used 27 


dailies and 25 weeklies, nearly all in 
the trans-Mississippi territory, and 358 


lines in 1,200 of the Western News- 
paper Union’s ready prints. 

RESULT :—The first lot was sold 
July 11. In less than four months 
the Texas Land & Immigration Co. 
paid out of the hands of the receivers. 
We sold 2,185 lots for $1,058,450, and 
averaged 4I per cent of cash on the 
sales. ‘here were 467 houses built at 
a cost of $250,000, and Velasco had 
grown to have a population of more 
than 2,000, 

Incidentally I may mention that, 
when negotiating for the position, I 
wanted $500 more than they offered. 
Col. Abner ‘Taylor of Chicago, who 
was heavily interested, suggested that 
I be paid the $500 when a half million 
dollars’ worth of lots had been sold. I 
consented. At the end of the fifth 
month I got a check for the $500. 


THIRD UNDERTAKING. 
Amount of money used, $4,200. 


Jan. 18th, 1893, I engaged with the 
company which owned the water power 
town of Gothenburg, Nebraska, to ad- 
vertise that place. The amount of 
money in sight was $6,000, to be used 
in six months. Many things in sight 
get away. After carefully studying 
the situation, I concluded I could cover 
only one or two States with so small a 
sum of money. 

Gothenburg differed little from any 
other town in the grain-growing West, 
which has one railroad and 1,200 
people, except that it had a feasible 
water power. This is valuable only if 
employed. There could be no employ- 
ment of it except for manufactories. 
The practicability of manufacturing 
250 miles west of Omaha, in what was 
once the great American desert, was, to 
say the least, subject to question. Top- 
ographically speaking, Gothenburg 
lots were encumbered with no serious 
disadvantage. There were no swamps 
to fill up, no bluffs to remove, but not 
anywhere in the Union were people 
buying at that time even the most 
beautiful village lots, 

I studied assiduously the water 
power problem, electrical transmission 
of power, and freight rates on raw ma- 
terial. Then I published in the best 
newspapers of Nebraska (and later in 
Iowa) articles on these subjects, care- 
fully showing the value, present and 
prospective, of water power with elec- 
trical transmission, incidentally men- 
tioning Gothenburg as possessing a 
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water power, and being a practical il- 
lustration of its benefits. 

RESULT :—Five hundred and _ sev- 
enty-five letters of inquiry about the 
place were received in ninety days. 
An enterprising man in Omaha saw 
that the Gothenburg fever was on the 
people, and commenced to run excur- 
sions. In six weeks 375 people, pay- 
ing their own expenses, went out to 
Gothenburg. Just at this time the 
bank panics commenced, and the com- 
pany was obliged to stop advertising. 


FOURTH UNDERTAKING. 
Amount of money used, $3,126. 


The observatory of the Masonic 
Temple in Chicago is the top or 22nd 
floor of the building, and is 302 feet 
above the sidewalk. Ever since the 
completion of the structure it has at- 
tracted visitors. ‘The charge for ad- 
mission is twenty-five cents. I be- 
lieved that proper, vigorous advertising 
would increase the admissions. In 
negotiating with The Masonic Frater- 
nity Temple Association, I told them 
that I was willing to lease the observa- 
tory on the following terms: Out of 
the receipts, from the day of my lease, 
they should take per day an amount 
equal to the average daily receipts they 
had been taking in August. If there 
was any left, I should take the amount I 
had expended for advertising. After 
that, if any remained, it should be di- 
vided equally between the association 
and myself. With very little change 
from this basis, they gave mea lease on 
the 21st day of August. The average 
receipts per day in August had been 
$435. 

The advertising had to be done 
without the loss of a moment of time, 
for two-thirds of the World’s Fair 
season had passed. I used reading 
notices in the daily papers, bill-boards, 
posters, street railway cards and boards 
on elevated railroad stations. In 
two months and ten days I spent 
$1,351 in the newspapers, and $1,775 
in cards, bill-boards and posters. 

REsuLT :—In September the re- 
ceipts averaged $666.66 per day. In 
October the receipts averaged $985 per 
day. There was not time the first ten 
days in August for the advertising to 
have had any appreciable effect. 

Receipts from admissionsin Aug, ..$13,465 
Receipts from admissions in Sept... 20,040 
Receipts from admissions in Oct... 30,568 

Advertising does pay. 

—O. W. CRAWFORD. 





PRINTERS’ INK. 





637 
ENGLISH ADVERTISERS. 
By T. ‘B. ‘Russell. 


Lonpon, November 22, 1893. 





WITH 


Extract from Parliamentary report, 

sitting of last night, November 21: 
TO PROHIBIT ADVERTISEMENTS, 

Mr. Caine, amid cheers and laughter, 
brought in a bill to prohibit advertisements in 
public places in_rural districts, and the 1ueas- 
ure was read a first time. 

This is the agitation against the boards 
in fields at the side of railway lines, 
which Mr. Brent Good, Mr. Beecham, 
Hall & Ruckel (Sozodont) and other 
people have been using for some time, 
and to which I have alluded before. 
Too much importance need not be at- 
tached to the fact that the bill has been 
brought in and read, pro-forma, in the 
House of Commons, because, in the 
first place, there is no probability of its 
getting to a second reading, and, in the 
second, it is hardly likely that it would 
pass, if it did get there. At the same 
time, one regrets to see the name of so 
respectable and reasonable a man as 
Mr. Caine associated with the fad in 
question. 

* a * * 

You must understand that this is no 
question of defacement or the use of 
natural objects for advertising, as the 
contractors used to stencil the rocks in 
America. In England you may prac- 
tically say that there are no rocks to 
stencil; and the advertising of which 
the Busybodies’ Society (as Mr. Walker 
Hill called it the other day) complains 
is entirely confined to the borders of 
that zsthetic institution, the railroad. 
Now, if a railroad could be constructed 
without being more or less of a detri- 
ment to the landscape, there would be 
some case against the boards; but we 
all, except Professor Ruskin, make up 
our minds that the disadvantages, from 
a picturesque standpoint, of the rail- 
way are compensated for by the use- 
fulness of it, and it is not easy for any 
reasonable being to see how a few 
boards alongside do any harm.’ They 
don't block out the view at all from the 
carriage windows, and they are cer- 
tainly no more displeasing to the eye 
than such objects as tunnels, bridges, 
cuttings and other ornaments of the 
permanent way. They are simply 
large erections of painted wood, raised 
on trestles near the track, and kept in 
order by the contractor who makes and 
places them there, he making an annual 
payment to the owners of the land on 
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which they are placed. To prohibit 
their exhibition by law would be to 
deny to these people the right to use 
the land which they have rented, pur- 
chased or inherited, and which is surely, 
in all reasonableness, their own, to doas 
they please with. It is not likely that 
the legislature will perpetrate so grave 
an injustice. 
* *% % 

A street advertising station in our 
cities is liable to taxation, based on the 
sum for which it can be let. Of 
course the billposters don’t like this ; 
it is an innovation, but there is a good 
deal to be said for the justice of it, to 
my mind. Your house is taxed accord- 
ing to what it will rent for, the tax go- 
ing to pay for policing, lighting, pav- 
ing and otherwise controlling the 
streets, to which, accordingly, every 
resident contributes in a rough propor- 
tion to his means. I do not see whya 
person who makes an income out of a 
street advertising station, which needs 
police to protect it from willful dam- 
age, and could not be seen if passers- 
by had not the road properly leveled 
and the sidewalk properly cleansed to 
pass over, should not contribute to the 
expense of these advantages. But 
there is very good reason why the tax- 
ing should not be made excessive, or 
the use of street stations limited by 
unfairly onerous conditions. ‘The Bill- 
posters’ Protection Society, however, 
as recently explained, looks after that, 
and does its work well and successfully. 

& x * “* 
Before leaving the railroad signs and 
the topics suggested thereby, { must 
quote a board used on the railroads by 
Mr. Beecham for his toothpaste, which 
is advertised along with the famous 
pills. It reads thus: 








BEECHAM’S TOOTHPASTE 
RECOMMENDS ITSELF. 


——— — 











Could anything be better or more ap- 
propriate than that, as a short recom- 
mendation? ‘* Recommends itself!” 
It is admirable, and its merit is seen 
readily by any one who has occasion to 
write advertisements and knows how 
hard it is to find a good, crisp phrase 
like this. The ordinary laudations, 
like ‘‘ best in the world,” ‘* without 
equal,’ ‘‘ best and cheapest,” are used 





and used until they are meaningless; 
any one can reel them off by the score, 
and lots do, with the result that they 
are disregarded as mere random writ- 
ing. But a phrase like the above, 
‘recommends itself,” sticks in the 
memory, it is so bold, confident, and 
yet modest—as if it claimed a trial for 
the goods as a right that the reader 
could hardly deny. It is a stroke of 
genius, that; and none the less so 
that the cocksure observer of advertis- 
ing is pretty sure to write and say there 
is nothing in it. It is just this easy, 
effortless air about it that proves its 
cleverness and the skill of the writer 
of it. 
x * * * 
One night last week there was a big 
fire in a street near Holborn Viaduct. 
One or two printing offices were 
burned down, and Messrs, Cassell & 
Co., Limited, the great publishers, 
whose New York branch is well known 
to all readers of PRINTERS’ INK, had a 
narrow escape. This fire was the 
oceasion of an unintentionally amusing 
advertisement in the agony column of 
the daily papers by a neighboring firm 
—to the effect that, in spite of the late 
disastrous fire, Messrs. So-and-sos’ 
premises had been providentially (s¢c) 
preserved, so that their business would 
go on as usual. The idea of a provi- 
dential interposition, in order to save 
the business of these gentlemen from 
injury, while their neighbors were 
ruthlessly burned out, is very funny, 
and is, by the way, one more example 
of how very profane a worthy person 
may often be without intending it in 
the least. 
* * % * * 

Window signs and show cards for 
shops area form of advertising attended 
by a good deal of expense, and they do 
not always do much good. ‘Shere is 
an immensity of trouble and expense 
in getting them out—since, if you for- 
ward them by post you must conduct 
quite a considerable correspondence 
first, or you will be wasting signs on 
people who do not stock your goods, 
or are too apathetic to display signs, 
and would simply throw away your 
property if you sent it broadcast, while, 
owing to the extreme indifference of 
shop-keepers in this country, it is al- 
ways very difficult to get hold of them 
by letter-writing. To send a man 
round the country with window signs 
is expensive. If he is attending to this 
he cannot do much else, even if he be 
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fitted to solicit orders ; and altogether 
the subject is a good deal of a bugbear. 
But of late, many of the firms manu- 
facturing signs of this sort have taken 
orders to include putting up in the 
windows, or somewhere in the shops of 
retailers in the trade handling the 
goods. ‘The charge is generally about 
two pence half penny—tive cents—each 
sign, over and above the charge for the 
sign itself, and I believe the plan works 
well, the sign manufacturer keeping 
men always at it, carrying a number of 
different signs, suited to many different 
trades, and passing through every town 
in the country in succession, The 
glass window-sign people were the first 
to do this sort of thing, and color 
printers have followed. If this has 
not already become an adopted practice 
in America, it is worthy of the attention 
of these and similar trades. But I am 
quite prepared to hear that it has. 
* * % * 


A window sign thatis very popular 
in England is the transparency—a gel- 
atinized paper, printed in colors, You 
wet it, and stick it on the glass, where 
it ‘‘clingeth closer than a brother,” 
partly by virtue of its own inherent 
stickiness, and partly through atmos- 
pheric pressure. These things are 
very light, any one can affix them, and 


they never wash off—in fact, it is a 
horrible bother to gei one off the 
window, even if you want to, A sign 


measuring about 12 inches by eight 
inches, and printed in seven or eight 
colors, costs sixteen or seventeen dol- 
lars a thousand, in lots of twenty thou- 
sand. ‘They are of similar manufacture 
to a distressing window ornament 
called the ‘‘ glacier,” which purports to 
resemble stained glass, and which | 
have no doubt has a wide popularity in 
America, which has rather a taste for 
such things. 
a # * * * 
Harness and his fellow prisoners 
were once more arraigned, and again 
remanded by the police-court magis- 
trate yesterday. It has been stated in 
court that the annual advertising 
account of the concern was £50,000, 
which was probably, I think, below 
rather than above the truth. On the 
motion of Browne, advertising agent, 
the civil court has ordered the com- 
pulsory winding up of the company at 
once—stay of execution refused. 
gpd Sie RATE A 
A LIVE newspaper likes a live adver- 
tiser.—Vew Haven Union, 


INK. 


In Ward's Sapolio Monthly for October, 
just out, there appears a certificate of respect- 
ability for the Da/sly Express, signed by 
twelve reputable citizens of Portland, Print- 
Eks’ Ink would have expected a more general 
acquiescence in a fact that it had previously 
suppesed no Maine man had ever thought of 
que stioni ing. 
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Classified Advertisements. 
this head. two lines_ or 


¢ 25 eents a line. Must 
be handed in one week in advance, 
We 


[aunT3. 
A wo onto, sent now, ,, will pay for PRINTERS’ 
till Jan. 1, 1806. 
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pur ST. NICHOLA 
attention, and de 
CA ASS re salable article. 
/ $tation A, Hoboke: oken, N. . N. J. 
7 EWSPAPERDOM, for news meer publishers, 
World Bldg., New York C 
Us D Columbian 
J by E.T. PARK 
I F you want a first-c 
circulator, address ‘A 
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e) Plan free. Samples, § 





MAGAZINE wants your 
rves it. 
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lass newspaper manager or 
’ Printers’ Ink, N.Y. 

._ Costs but $1 weekly. 
s. WIT, Peoria, Ill. 









TT PEWRITING as cheap as Rgic nk any 
quantity. Address CHAS. P. IRISH, 26 E. 

Randolph St., Chicago, 
at 10 cents a line, for a 


Wy —Orders, 
family paper ; 50,000 circ. 
O. L. MOSES, 132 Nassau 8 1. Y. 


GENTS to sell the Persian Corn Cure as a side 
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line. Send for free sample bottle. MONROE 
COHN, 332 W. 5ist St., New York 
BUYS “Best” i Pat. Acct. File ——- 


’ 
$3.04 ness men. Send business card. A. I 
SWANK MFG. CO., Fremont, O 
66 OM eu s bie K A BOUT BUSINESS.” By mail. 
40 cents; cloth, 75 cents. FRE- 
MONT - U1 LISHING CO., Fremont, Ohio. 
bedi Gu a ce $ 








TALK ABOUT BUSI 
y be rklet tells about it—s ree. 
FREMONT PUBLISH G CO., Fremont, Ohio. 


LLUSTRATED features for newspapers. Ar 
tistic, attractive, cheap. Send for proofs and 
particulars. Address CHAS. W. HARPER, 
Columbus, Ohio. 
\ 7 ANTED—To purchase, trade paper, well es 
tablished, which can show profits of 5,000 
or more per year for three years. Address“ P.,” 
care Printers’ Ink. 
A DVERTISING MANAGERS read NEWSPA- 
PERDOM because it relates to ue en 
Year, $2; 6 mos., World 









not the eqote, 
Bldg., New Yo 
NGTS for aeasiiane Bright, attractive, 
cheap. Absolute satisfaction guaranteed 
Send for late proofs and particulars. Address 
CHAS. W. HARPER, Columbus, Ohio. 
\ 7HO DOES YOUR EMBOSSING?! Elegant de- 
signs in catalogue covers. Send for sam- 
ples and prices. GRIFFITH, AXTELL & CADY 
CO., fine catalogue printers, Holyoke, Mass 
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and conditions of adve rtising and 
d other novelties desired, wanted, rec uired. 
Semapie and price (cash against B. L.) to HENRY 

COWE, Quayside, Berwick-on-Tweed, England. 


» Y the way, send $1 00 for °93 list of 1,000 “ get 





> there advertisers,” with nature of their 
business indicated. Invaluable for “ad _ chas- 
ers,” an¢ oa E. BAILEY, 447 


1 lots ~ 
Sixth Ave., N. Y. € 


pus BLISHERS of one-cent evening papers, send 
sample copy, quote circulation and state 


agents’ net price for three lines, one year daily, 


under personals. a ae EY DAY, Advertising 
Agency, New Market, N. J. 

6é 6 he OVERA +7 LEAF” by subscribing 

to NEWSPAPERDOM for 1894. Alone in 

the field of devotipn especially to the business 

end of a new paper, earnest, practical, pointer- 

full Year, #2; 6 months, #1, World Bidg., N.Y 
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Vy ANT to buy or sell, to employ or be em- 
ployed! January “ Special Daily Number” 
of NE wee APERDOM will reach she » publisher of 
every daily newspaper in t J Wants’ 
25c. nonpareil line ot 10 words. sow York City. 


EWSPAPERS, cire ulars, | samples, ete., dis- 

tributed in District of Columbia and ad- 
sans, States ; signs nailed up; paint wall, bul- 
etin, barn and fence advertising signs ; mailing 
and ‘addressing. HERMAN J. MARTIN CO., 
Washington, D. 


GPECIAL DAILY NUMBER NEWSPAP oe 
K for January. Full to the margin of suggest 
ive, helpful matter for the practical publis 
a dail Every issue worth, in direct’ financi: 
benefit to the business, the entire yearly cost. 
Year, $2; 6 mos., $1. New York City. 


D? YOU WANT AN ADVERTISEMENT WRITER 
who knows how to push business, and did it 
for 6 years for leading 42-department dry goods 
house, who will vouch for ability! Both reading 
and play styles. Refe rs to many best known 
advertisers. Will work “« reap?’ tirst year All 
or part time. Address “KNOWS HOW,” care 
Printers’ Ink. 
T OOM for every “ Want” in January “ Special 
Daily Number” of NEWSPAP ERDO) » POs- 
itively reaching every daily newspaper in the U 
8. Want to sell or buy material, plant or busi 
ness! a position?! to fill a daily new a partner? 
anything that ne rs, e§ daily newspapers are 
interested in “War per — line 
of 10 words, Ww orld Bide, "Ne w Yor 


war can we do f for you in Washington ? 
Commissions for publishers, advertisers 
and others executed at moderate prices. Inter- 
views secured, literary and news articles pre- 
pared, and business tran: ee ‘ted with the Depart- 
ments. Save yourse If a trip to the Capital by 
writing to THE _ASSOC ATED INDUSTRIAL 
PRESS, 918, F St., N. W., Washington, D. C. 


NASH—The advertiser wishes to buy a good 

/ newspaper property ina town ore ity of not 
less than 15,000 people. Not particular as to lo- 
cality, although the We: ost is preferred. The ad- 
vertiser proposes to pay cash down, and those 
responding to this advertisement will kindly 
state the lowest cash pric Jorrespondence will 
be regarded as confidential. None but good 
property, however, will receive attention. Ad- 
dress 204 Penn Bldg., Pittsburgh, Pa. 











































SUPPLIES. 
I EVEY’S INKS are the best. New York. 
4 


V AN BIBBER’S 
Printers’ Rollers. 


Por INK to Jan. 1, 1896, for $2, if sent 


ee for etching. BRUCE & COOK, 19 
Water St., New York. 
DVERTISING supplies business when noth- 
ya ing else will ry ST. NICHOLAS, 
66 pt ERLESS” CARBON BLACK 
For fine Inks—unequaled—P —— 





\ TOOD TYPE. Fine faces; good catalogue; low 
prices. HEBE oR WELLS, 8 Spruce St., N.Y. 
fe TYPE from BRUCE’S NEW YORK TYPE 
FOUNDRY, 1% Chambers St., New York 
Best and cheapest. Get their prices before 
purchasing. 
6 Need PATER is printed with ink manufact 
ured by the W. D. WILSON PRINTING INK 
CO., L't’d. 10 Spruce St., New York. Special prices 
to cash buyers. 





( \HEAP as dirt, fine as 5 as silk, 1,000 gold embossed 
letter heads. Best bond Sal With spe- 
cial design to order, $9.95 complete. LANDON 
PTG. CO., Columbus, O. 
PATER DEAL <5 M. Plummer & Co., 45 
Beekman St., N , sell every kind of paper 
used by printers ‘and publishe rs at lowest prices. 
Full line quality of Printers’ Ink 
YTEWSPAPERDOM keeps its readers informed 
4 regarding the latest things in mechanical 
wroduction of daily and weekly newspapers. 
ear, $2; 6 mos., $1. World Bldg., New York, 








PRINTERS’ IN 


K, 





TO LET. 
ADVERTISING space in ST. NICHOLAS. 





PILL 1896 for $2—To any person who sends 
two dollars before December 3ist we will 
receipt for PRINTERS’ INK, paid in full to 





Address PRINTERS’ INK, 10 Spruce 





93 

York. 

c = ANCE to address the publisher of ev- 
daily Der ee in the United States, in 

Janasey NEWSPAPERDOM—special aaily num- 

ber. Large edition; complete covering of the 

field, ** Wants” 25c. nonpareil line of 10 words, 

New York C ity. 





ADVE R T ISIN G “yo VELTIES. 
Pee rates unvariable in ST. NICH- 


YWO dollars, se nt now, will pay for PRINTERS’ 
INK till Jan. 1, 1896 


\ AZZAROTH—Beautiful calendar in colors. 
4 Send stamp. BIGGS, Box 645, Louisville, Ky. 


achines will boom your circulation 
yarticulars and prices. FAVORITE 
MFG. CO., 342 Wabash Ave , Chicago, Ill. 
SOR the purpose “ot inviting announcements 
of Advertising Novelties, likely to benefit 
reader as well as advertuser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar. 
roses rtisers and printers : Four-Century Cal- 
endars can be sent for a cent, if sent alone. 
Can be sent for less than a cent, if sent with let 
ter, and are best mediums known for advertis- 
ing matter. Will be preserved by receiver. 
Sample and prices, five cents. JOHN KACHEL- 
MAN, JR., Evansville, Ind. 











ADVERTISING AGENCIES, 
AM indorse ST. NICHOLAS. 





G™: W. PLACE -NEWSPAP 8 ADVERTIS- 


ING. 52 Broadway, New Yo. 
G EO 8. KRANTZ, spec a adve rtising agent for 
N. Y. dailies, 102 W. i4th St., N. 
TEWSPAPER advevticine and Purchasing 
4 Agency. 19 East Mth St., New York 
100 | EADING dailies, circ. 4,000,000; $8 rate. 
FLETCHER ADV. AGENCY, Cleveland,0O. 
HAS. K HAMMITT, Adve rtising, 231 Broadway, 
N.Y., willserve you effectively, economically. 





F you have in mind placing a a of advertis- 
ing anywhere, address B. L. CRANS, Room 4, 
No. 10 Spruce St., N. Y. City. 
F P ers intend to advertise inany manner in the 
D.C., consult us. HERMAN J. MARTIN CO., 
1902 7th St., Washington, D. Cc. 


¥ you wish to advertise anything anywhere 
at any time, write to the GEO. P KOWELL 
ADVERTISING 'CO., 10 Spruce St., New ‘York. 


H® KS’ ide aper Advert rtising Agency 
Wi LIAM Ff cs, proprietor, 
150 Nassau St., New York 


LIVE W ashington letter in exchange for ad- 
vertising space in your paper. Write us. 
HERMAN J. MARTIN CO., 1902 7th St., Wash., D.C. 
Cm 4ES tage FULLER’S NEWSPAPER ADV. 
AGENCY, 112-114 ge St., Chicago, IIL, 
Temple ¢ ‘ourt, New York Established 1880.’ Es: 
timates chee rfully fur nishe ad. 


( \ONGRE SS isin session. We are correspond 
and reporters for newspapers al ety r 

the U Write us. HERMAN J. MARTIN 

1902 7th St., Washington, D -C, 


ILL 18% for #2— —To any person who sends 
two dollars before December 3ist we will 
send . receipt for PRINTERS’ INK, paid in full to 
Jan. 1, 1896. Address PRINTERS’ LINK, 10 Spruce 
St., New York 
'pae INTER-STATE ADVERTISING AGENCY, 
of Kansas City, Missouri, a young and suc- 
ceysful institution, would like an opportunity 
to compete for your business. It charges noth- 
ing for name, experience or ability—only for 
the space used, Our rates are what you want— 
ask for them. 







































































See cena aetna oe 






































ELECTROTYPES. 
7. dollars, sent now, will pay for PRinrEers’ 
Ink till Jan. 1, 1896. 
END one of your metal base cuts and receive 
Ss 


sample duplicate of ame, mounte don light- 
weight — I base. E . KEYSER, 5 Beekman 


— 
ILLUSTRA TORS AND ILLUSTRATIONS, 
St NICHOLAS. 
h 


| gar aaal INK to Jan. 1, 189%, for $2, if sent 
J [AXDSOME ILL" STRAT TONS f for papers. Cat- 
alogue, 25c AM. aa L' LU Ss. 3. CO - Ne wark, N. J. 





NE WSPAPER INSURA: NCE. 
$2 PAYS for PRINTERS’ INK till 1896. 


NSURE present and future business by using 
8T. NICHOLAS. 


N CIRCULATION—What made London Tit- 
Bits? How did Answers reach 700,0001 
Pearson’s Weekly wag oe a million New Yor 
plies! = Aaverssesr ‘rease 200 per cent in a 
year? Only one answer FRE EK INSURANCE! 
HE COUPON COMPANY, No. 173 Broadway 
New York, is the aa agency in the United 
States for making contrac ts with ne Sole og rs for 
use of coupons. Write or call. Always happy 
to confer with business managers. 





> ——__—__ 
“MIS SCELLANEOUS. 
. NICHOLAS. 


I EVEVY’S INKS are the best. New York, 
4 
7 AN BIBBER'’S isi 
Printers’ Rollers 
aT"; do'tars, sent pews will pay for PRINTERS’ 
INK till Jan, 1, 180 
I IPANS TABULES 71 best general family medi- 
cine ever offered to the public. 
Bz the “New Year” with my confide ntial 
Ed. Copy,” and you won’t regret it oli- 
ties to suit. G. T. HAMMOND, Newport, R. 1. 
DVERTISERS | use the Cellutype because they 
are made of celluloid, hence are very light 
and can be sent by mail at small expense ; are 
more durable than electrotype and equal to a 
brass die. Cellutypes and ce ae machin- 
ery, enataetiet ay the J. F. W. DORMAN Co, 
Baltimore, Md., U.S.A. 





eanceenaipapinaintenaens 
ADVERTISEMENT CONSTRUCTORS. 
‘T. NICHOLAS. al 
Ss 


PRINTERS’ INK to Jan. 1, 1896, for $2, if sent 
now. 


N OSES writes ads. Lock Box 28 3, Brooklyn, 
4 New York, 









. AUSTIN BA 2 Vande rbilt Bidg., 
w York. “ Aas that sell goods.” 

Dv. bbe ; origi as, not copies am- 

ple,25c, “B.,” 1306 W Sellers St. Frankford. Pa, 


WEAVE fac ts into reason reac hing s ads. You 
furnish the facts, 1 do the rest. No charge 
for misfits. JED SC ARBORO, Station W, Bklyn, 


QO” ad writers “play out,” like humorists, 
Try new blood and fresh ideas Ads writ- 
ten different from_other people's ‘a 
Pay when suited. Trial costs but the price of a 
stamp. BERT M. MOSES, Lock Box 283, Brook- 
lyn, New York. 


M* PRICES on retail ads go up January 1. 
Regular cu: tomers may have the old rates 
during ’94,and that will include those with whom 
I arrange between now and New Year’s day. 
After that I will take no new work at less than $i 
an ad. I would like to contract for 94 with a 
few more retailers who will use from 4 to 26 ads 
per month at the rate of 50 centsanad. | can 
ndle the work of probably six or eight more 
and would prefer them to be in the lines of shoes, 
roceries, jewelry, furniture Tp apo CHAS, 
USTIN BATES, 620 Vanderbilt Bldg., New York, 
“ Ads that sell goods.’ 
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PREMIUMS. 
PRINTERS’ INX to Jan. 1, 1896, for $2, if sent 





ie CK pieces for crazy work. Pack from $2.00 
per 100 up. K.M. LEMARIE, Littie Ferry, N.J. 


sspox 0’ Brownies” (rubber stamps, retail 
25c.). EAGLE SUPPLY CO., New Haven,Ct. 
oO’ catalogue has the best premiums. HOME 

BOOK COMPANY, 142 WwW orth St., NewYork 


GE WING machines half price $0 publishers. 
Lists free. AM. MACHINE CO., Chicago, Ill. 
1 T. NICHOLAS celebrates his twenty-first birth- 
day so successfully that the first edition of 
the November number is all sold. 
YREMIUMS—Sewing machines are the best. 
Will increase your circulation. FAVORITE 
MFG. CO., 342 Wabash has , Chicago, Il. 











FOR Ss ‘S. ILF. 
ADVERTISING space in ST. NICHOLAS. 


1 lines 50,000 copies proven. 
5 WomA? Ss WORK, Athens, Ga. 


NAZETTE ADVER’T RKC ;ORD For papers, #1 
¥ Testimonials. GAZETTE, Bedford, Pa 


T one-half pric e, “nearly new Babcock Dis- 
patch No, 7. THE DAY, New London, Conn. 


I ANDSOME - ig’ ATIONS for papers Cat 
alogue. 25c. AM. ILLUS. CO., Newark, N. J. 


por SALE—W .- or belt betenest in daily and 

weekly paper. Best business town in North 
Carolina, Address “ TARHEEL,” care Printers’ 
Ink 


L IMITED number of copies of Fowler’s 
4 * Busine: 88 te ” at $2.00, postpaid. Pub- 
ihe r’s price, $3.7! E. B, CLARK, 1609 Curtis 
, Denver, ( ‘olo. 


pe XAS country newspaper and Job office, inv. 

$5,000 , annual business, $7,0¢ xc. reasons 
selling ; cire. ,.1,400 ; four presses ; $3,000, half 
cash, “ JOHNSON,” care of Printers’ Ink. 


TEW newspapers. A list of the names of the 
4 new newspapers started each week, fur 
nished on application ‘or terms address 
RIDGE MFG, CO., Box 375, Ridgewood, N. 


CG VERAL lots of desirable nervousde bility let 
ters, subscription letters and miscellaneous 
r sale, or rent = copy. Write us 
y ¢ CO., Boyce Bdg., Chicago, 11. 


pag, 189 for #2- » any person who sends 
wo dollars before December 3lst we will 
send a receipt for PRINTERS’ INK, paid in full 
to Jan. 1, 1896. Address PRINTERS’ INK, 10 Spruce 
St., New York. 
I OR SALE—The only paper in a thrifty North 
Missouri town will be sold at a bargain if 
application be made prior to Jan. 15, 18%, Pro- 
prietor has other busin pm meng pee his atten- 
tion. Address * » Printers’ Ink. 


A DAILY and wee kly Re cts newspaper 
and job plant in Northern Illinois. One of 
the best paying plants in the State. County 
strongly Re publican, Elegant office building, 
ete. Willtake $16,000 to $17,000 to buy it; part 
on time, Unless you mean business don’t reply. 
Address “ D.,” care Printers’ Ink 


I: *OR SALE, CHEAP - Model book and job print- 
ing establishment in the “Boom ( ity” of 
the country. Inventories about $40,0%, includ- 
ing 8 cylinder presses. Will sell at “ slaught r” 
ri and make special terms. Write for de- 
p circular. NIAGARA PRINTING CO., 
357-365 Seventh St., Buffalo, > Be 


> 







































THEATER PROGRAMMES. 
$2 PAYS for PRINTERS’ INK till 1896. 
DVER TISING | in N. Y. theater programmes, 


season "93704 For ge etc., address 
ADOLP U STEIN, 113 F. Mth St., N. ¥ 





{DVERTISING MEDIA, 
T. NICHOLAS. 
S 


S EATTLE TELEGRAPH, 
K 







if 
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[HE Le Roy (N. Y.) GAZETTE is a first-class 
































weekly newspaper. 

rwo dollars, sent now, will pay for PRINTERS’ 
INK till Jan. 1, 1896 

fe ENTERPRISE, Smithville, Ga., all home 
print; 1,000 subscribers. 

AM RT advertisers advertise in KA re FIELD'S 
WASHINGTON, Washington, D. 


40 WORDS, 6 times, - cents ENTERPRISE, 
Brockton, Mass. Circulation, 7,000, 
DVERTISERS’ GUIDE. Mailed on rece ipt of 
stamp. ANLEY DAY, New Market, N. J. 
Weyer ar ennoe goes to the man who buys— 
4N the man at the business end of a newspaper 
COVER the State of Indiana. 13 leading dai- 
lies. FRANK 8. GRAY, 12 Tribune Bidg , N.Y. 
gt lige MANITOBAN (Monthly Magazine), Winni- 
peg, Man. Circe.,3,t16; ingest, 9,000. 20c. a line. 


oO poke ges oe rm Home,40p. mo. Immigration jour 
al. Cir’n large,advg rates low Hamilet,N.C 
























oahuns RGH.N. Y. Pop. 25,000, The leading 

newspaper,daily and sonal -weekly JOURNAL. 

V TISCONSIN AGRICULTURIST. Racine, Wis. 

Proved circulation, 30,000 ; 20 cents a line. 

NY person advertising in PRINTERS’ INK 

/\ to the amount of $10 is entitled to receive 

the paper for one year. 

LBANY, N_ Y., TIM UNION, every even- 

4\ ing,and WEE kL Y MES, reach everybody. 
Largest circulation. Favorite Home paper, 


I O you want to reach the Skandinavians? MIN 
DENDE, Minneapolis, Minn., 








NEAPOLIS TID 
has 10,000 sworn circulation. Write for rates. 
DVTS. placed in each of 140 local weeklies ; 
7c. a iine a week. Only one electrotype 
aceted. UNION CO., 15 Vandewater St., N. 
T HE Church Press Association, Incorporated, 
publishers of twenty Church Magazine 3, com- 
bined circulation, 35,600. Samples and rates on 
application 109 isth St., Phil'a » Pa 









i ASHION will open the ball at St. Augustine 
next month. Are you not to be there—in 

the announcement pages of t 3T. AUGUSTINE 

NEWS? F.G. Barry, publisher, Utica, N. Y. 





I OMES a HEAKTHS will be a winiged for 
a rs; 50,000 copies monthly 

ed: A + line: yearly ¢ sellers “Send 

to WATTE NBER: $ AGENCY, 21 Park Kow, N.Y. 


VANAMASTAR AND HERALD ~— D. and w : pub. 

at Panama ; est. 1849. Eng. and Spe in. & ditions 
cover Mexico, ¢ — and So, Americ Cir 

ANDREAS & CO., gen. agents, 52 Broad St, 


YOLUMBUS, Central, Southern, and Southeast- 
ern Ohio offer a rich field for advertisers, 
THE OHTO STATE JOURN Daily, 12,500; 
Sunday, 17,000, and Weekly, —covers the 
field. “All leading adve rtisers use it. 


DVERTISERS will get large returns from 
i WoMANKIND during 18%, because its circu- 
lation, among women exclusively, now 5),000, 
is constantly increasing, and the ‘ad peer are 
low. GEO. 8S. BECK, 193 World Bldg., N. Y. City, 
Eastern Manager. 

















i reach the ( anal buyers wo nbdeichggg * “s ‘the 

Canada Newspaper List (59 pape ed 
fal ‘low 
a 






circulation, 32,(00 copi s week'y. Sy 
rate to those who apply now cor spac 
largest advertisers in the U. 8. us 
dress, for rates, ete., CANADA RE: NDY PR int 


Co., Hamilton, Can. 


W RONG: indeed are you who believe the New 

York and Brooklyn papers cover the field 
of Long Island City and Queens county. The 
only sure way to reach our people is through 
- Jo al papers. The best of them all is the 
os S COUNTY HERALD, Wm. Richensteen, 

Manager, 71 Borden Ave., Long Island City, N.Y. 


| ers ATERNITY PAPERS—I am special! agent for 

all the official and leading papers of the va- 
rious fraternal orders One inch, one time, in 
18 of the best papers, will cost $25. Rates fur- 
nished on special lists of Masonic, Royal Arca- 
num, A. O. U. W., Knights of Pythixs and all oth- 
ers of this class Send for list and rate card. GEO. 
8S. KRANTZ, Special Agent, 1¢2 W. lth St., N. Y 














PRINTERS’ INK. 


F the best element among the rural population 
of America is the element you desire 
reach, to the extent of 165,000 families, there is 
no other medium that eo Pe as valuable = 

the AMERICAN FARME >» FARM News, for 
exceeds all the agrie nitural monthlies ‘in ihe 
extent and character of its circulation, and the 
ad rates are lov GEO. S. BECK, 193 World 
Bidg., N. Y. City, stern Manager. 


\ R. WM. B. REED, of Chambersburg, Pa., a 
4 leading rose-grower, and proprietor of the 
Chambersburg Nurserie 8, wrote, under date of 
October 30, 1893: * * * Of ‘the fifty-s-ven papers 
used, PARK’S FLORAL MAGAZINE stands at the 
head of the list, yielding nearly seven times the 
cost of the inser ion, With only two exceptions, 
none of the others yielded more er) two times 
the cost of insertion, and forty f the papers 
did not pay cost of insertion. “list included 
Ladies’ Home Journal and the leading magazines 
and horticultural journals ot the country. 
Yours sincerely, WM. B. REED.’ 























KY ERY merchant wants a paper of some kind, 

4 to judge from our mail. Only one trouble, 
they cost too much. So, to avoid this, we have 
hit upon an 8. page paper ; contains 6 pages of il 
lustrations, jo ete., and the first and last 
pages left b ank for the customer's advertise- 
ments. We ship in sheets, so that the purchaser 
can print these 2 pages at home to his own taste. 

These do work up in very attractive style, and 
are selling well. Our price helps to rush them 
off—28.00 per 1,000. Just the thing for printers 
to kee 2p in stock. We get them up new and fresh 
every month. De ay number is just out. 
orders to W. P. VHE 2 Nassau St., N. 


ONSOLIDATION— The publisher of THE OLD 

HOMESTEAD,Atlanta, Ga , takes pleasure in an 
nouncing to the adve rtising public the purchase 
of The Southern Sunbeams and the consolidation 
of its extensive subscription list with the larger 
one of THE OLD HOMESTEAD. From itsineeption to 
the present time Tr HOMESTEAD has been the 
only high-class © azine publisned in the new 
South and the g t Southwest, and its growth 
in popularity has been such that it is to-day the 
welcome guest in thousands of the best Southern 
homes. By its absorption of The Southern Sun- 
beams its circulation receives a vast impetus, 
and places it among the most largely and widely 
circulated magazines of the country, vastly en- 
hancing its value to advertisers. J. WARREN 
LEWIS, publisher. 


ND the order constitutes you a paid sub- 
seriber While the present schedule of dis- 
counts prevails, it is ) ossible for a publisher to 
have a two-line classificd advertisement appear 
in PRINTERS’ INK a whole year for thirteen dol- 
lars, or at the rate of cents a line for each 
insertion, Itisimportant to every good paper 
pce its — shall constantly appear in PRINT- 
INK. vertisers see and read PRINTERS’ 
inx, and become familiar with its contents. 
There are so many newspapers that advertisers 
are obliged to limit their patronage, and are 
most inclined to deal with those with whose 
names they are most familiar. By having the 
name of a paper in every issue of PRINTERS’ INK 
it soon becomes a household word among ¢ 
tisers. PRINTERS’ INK will accept a year 
tract for space, to appear under the clas 
heading, and change the matter every week if 
desired, at 12% centsa line, with the under 
ing that the copy last furnished will alw: 
continued until new copy comes to repla 
and that at no time shall less space than two 
lines be used, orthe right to use more than ten 
lines at the pro re oo ogg ice be asked Address or- 
ders to PRINTERS’ , 10 Sprue +» New York 
+o 


ADPRESSES AND ADDRESSING. 


























































JT. NICHOLAS. 
S 


$2 PAYS for PRINT INK till 1896, 
VERSONS who have facilities for bringing ad- 
vertisers and consumers into contact through 
lists of ne une: sand addresses may announce them 
in 4 lines, 25 words or less, under this head once 

for one dollar. Cash with ‘order. 

5005 CASH order addresses (on gummed pa- 
), only 25e. Circulars mailed with mine, 
to addres s copied from original mail order let- 
ters, for $1 per 1,000 ; $4 per 5,000. Proof of mail- 
ins ap hent Loy Ad. GHAS. v* "GR: ABOW, Peru, Ill, 
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PRINTERS’ INK, 


A SPECIAL ISSUE 


OF 


Printers’ Ink 


FOR JANUARY 3d. 


The enterprising, moneyed men of a community usually 
belong to one or more clubs. In the Club Catalogue for 1893 
are the names of 2,500 clubs, including social, political, literary, 
dramatic clubs; sporting, athletic, bicycle and kennel clubs; 
yacht, boat and canoe clubs. In order to bring PRINTERS’ 
INK to the notice of this influential and progressive class of 
men, and with a hope of securing subscriptions and bringing 
under its weekly instructions the members, counting from a few 


score to several thousand in each club, 


A SAMPLE COPY 
OF THE ISSUE OF JANUARY 3, 1804, 


will be mailed to every one of these addresses. Although this 


will make a considerable addition to the regular issue of 


Printers’ Ink, 


the regular advertising rates will prevail. Publishers who are 
desirous of bringing their mediums before the most substantial 
class of business men should embrace this opportunity, This 
edition 


WILL REACH EVERY CLUBMAN. 


Advertisements intended for this issue of PRINTERS’ INK 


should be in hand not later than Wednesday, December 27. 


Address orders to 


PRINTERS’ INK, 10 Spruce St., New York. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 





Issued every Wednesday. Subscription Price : 
Two Dollars a year. Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 





NEW YORK, DECEMBER 20, 1893. 





Joun IRvING Romer, for four years 
editor of Printers’ INK, retires with 
this issue, to become associated with 
Desmond Dunne, who will establish in 
Brooklyn an advertising agency and a 
journal for advertisers. Mr. Dunne 
has been for a long time advertising 
manager of Brooklyn’s largest dry 
goods house, and is president of the 
Brooklyn Advertising Company, which 
controls the advertising privileges of 
the Kings County Elevated Road. 





A FIRM of Washington patent agents 
forwards advertisements to country 
newspapers, accompanied by a note pay- 
able at the end of a year, explaining 
‘*this is the form in which we make all 
our advertising contracts, and, while 
the same is not, strictly speaking, cash, 
it being negotiable commercial paper, 
is equivalent to cash.” The firm has 
no commercial rating, but country pub- 
lishers do not subscribe to the mercan- 
tile agencies, and are therefore quite 
happy and content—/7// the note becomes 
due. 





ERASTUS “VIMAN, in the preface to 
his new book, ‘*‘ Chances of Success,” 
says that more has been accomplished 
for mankind in the present century 
than in all previous time. A Canadian 
by birth, Mr. Wiman describes himself 
as ‘‘One of a million straying across 
the border into this glorious nation.” 
His book possesses interest for every 
young man, and in it are mingled dis- 
cussions of profound problems, with 
episodes and stories, making a volume 
as plain and as simple in its style, and 
not of greater bulk than the cele- 
brated biography of Benjamin Franklin 
that so effectively for more than acent- 
ury kept a warm place in the hearts of 
young Americans, and from which was 
drawn so much that was of use in the 
every-day life of maturer years. 


A BRIGHT window dresser has con- 
ceived an idea for convincing the pub- 
lic that his store sold only fast black 
stockings. Ona slanting background 
of pure white were displayed black 
stockings, and through three holes in 
the background there protruded the 
heads of three live little negroes. In 
conspicuous places artistic signs were 
displayed, telling the public that 
“These” (negroes and_ stockings) 
‘* never fade, are fast black,” etc. 

THE National Tribune, of Washing- 
ton, has recently sent out two sample 
copy editions of a quarter of a million 
copies each. Early in January a Phil- 
adelphia monthly publication, called 
Trade, will send a sample copy edition 
of two hundred and fifty thousand cop- 
ies—one going to every storekeeper in 
the United States. 





IF you are an advertiser and wish to 
avail yourself of the services of an ad- 
vertising agent, PRINTERS’ INK would 
advise you to tell your agent what you 
want to accomplish, and ask him to 
prepare for you a plan of campaign 
and inform you what will be a suitable 
appropriation for the purpose. If 
you insist that he shall tell you ex- 
actly what papers he will contract 
with, what position he will obtain, and 
the price to a penny that he will pay in 
each case, you will make his life a bur- 
den, decrease his power to serve you, 
and make him wish that you had never 
been born. 





Ir you are fond of brook trout you 
can go and catch them—perhaps. It 
would be cheaper to hirea native togo in 
your stead, but if you insist upon know- 
ing in the morning just how many he 
will bring in at night, and require a pho- 
tograph of each before he catches any, 
you'll break him all up. It would be 
well to bear this in mind when negotia- 
ting with your advertising agent. 


SPEAKING of the large profits said 
to be made by some of the special 
agents in New York City, it is related 
of the late F. T. McFadden that he 
gave as a reason for taking on another 
paper : *‘ It won’t do to make too much 
money out of one. When you find 
that your profits get above $30,000 a 
year it is time to take on another paper, 
for if you send too much business to 
one, it is certain to get the big head, 
and you have trouble.” 

















WHEN you see a large painted auto- 
graph it is always the sign of a pho- 
tographer. Who can tell when this 
custom originated, and what caused it 
to become universal ? 








THE St. Paul Glode is no longer 
represented in New York by Mr. R. 
A. Craig, the publishers having de- 
cided that their New York representa- 
tive should not, at the same time, act 
as the representative of any other 
Minnesota paper. 


A NEW and effective way of selling 
rea! estate is not only to advertise it in 
the newspapers, but to publish an at- 
tractive booklet to send to applicants 
who answer the ad. Mr. Jas. H. 
Beals, Jr., has gotten out such a book 
descriptive of his country seat at EI- 
beron, and readers of PRINTERS’ INK 
will get the idea better by writing to 
him at 134 Leonard st., New York, 
and securing a copy. Not only are 
full particulars given in the reading 
matter, but a photograph and plans of 
the house are also included. 





** AMERICA’S ADVERTISERS” is the 
title of a new book published by the 
National Advertising Co. It consists 
chiefly of a catalogue of advertisers, 
accompanied by comments as to the 
extent and character of the advertising 
done by each, ‘There is much interest- 
ing information to be gleaned from 
this publication, as for example, in the 
chapter on Pearline: ‘‘Mr. James 
Pyle, Jr., has charge of the advertising 
of the firm, and both he and his father 
are gentlemen of singularly retiring 
dispositions.” If forewarned is fore- 
armed, the solicitor should find such 
items invaluable. 

—— 

AN enthusiastic special agent for a 
few Western newspapers tells PRINT- 
ERS’ INK that Beecham and the Cuti- 
cura people are starting in with hand- 
some advertising contracts just now, 
and that in Chicago the advertising 
business is ‘‘ just booming.” ‘* But I 
can’t see for the life of me,” he added, 
‘*what a patent medicine man can be 
thinking of to start out to place a line 
of contracts in the middle of Decem- 
ber.” It strikes me that if I hadn't 
sense enough to place the business in 
October, I would wait till February. 
I'd wait till the papers get over the 
Christmas rush, anyhow.” 
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MR. S. DE BEAR of the Fancy Goods 
Graphic, writes to PRINTERS’ INK: 
‘* Why cannot all page advertisements 
be set as artistically and neatly as that 
of the Ladies’ Home Journal in your 
issue of Dec. 13?” 

That was set in Philadelphia. 








THE New York Press Association 
has gublished the proceedings of its 
37th annual convention in attractive 
pamphlet form, In the course of an 
address by Thomas S, Truair, who was 
president of the association in 1859, 
we note the following statement : ‘* Ad- 
vertising forty years ago, that could be 
procured in our daily papers at $30 a 
year, cannot be procured in the same 
paper to-day for less than $300.” 


REPLIED TO BUT NOT ANSWERED, 


New York, Dec. 4, 1893. 
Hon. Kerr Craige, Third Assistant Post- 

mister-General, Washington, D). C.: 

Dear Sir—Your letter of December 2nd 
permits us to sell subscriptions to our paper to 
other publishers for clubbing purposes, within 
specified limits, at 25 cents each, the price to 
be paid to usin cash, 

Your letter of November roth forbids our 
selling subscriptions for the same purpose at 
$2.00 each, to be paid for in advertising. 

We are now about issuing proposals based 
on your letter of December 2nd, and would 
be glad to be directed to the postal law or 
regulation that makes it seem advisable for 
the Department to refuse permission to a 
newspaper publisher to pay for a subscription 
for clubbing purposes in trade instead of cash, 
even if willing to pay eight times as much in 
trade as is required in cash. 

We desire this information because our pro- 
posals to sell the paper for clubbing purposes 
will necessitate a good deal of correspondence 
with publishers, and the point upon which we 
ask you to favor us with information is one 
that we shall be called upon to answer daily, 
Your reply will oblige 
Your obedient servants, 

Gro, P. Rowe. & Co., 
Publishers of Printers’ Ink, 


Mr. Craige, in a letter dated Decem- 
ber 14, purporting to answer the 
above inquiry, refers to an act of 
March 13, 1879. ‘Ten days were re- 
quired to produce the answer, such as 
itis. PRINTERS’ INK knows of noth- 
ing in the act referred to that sustains 
Mr. Craige’s position. Every pub- 
lisher in the United States, who is old 
enough, knows that since 1879, and 
before that time, he has paid for other 
publications by advertising in his own 
whenever he wished and could agree 
with the other publisher to that effect ; 
and that no postmaster has ever pre- 
tended that by doing so he was violat- 
ing any law. 


(Signed) 
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ADVERTISING A SHOE STORE. 
‘By Charles Austin Bates. 


A great deal may be accomplished 
by simply iterating and reiterating 
‘* John Jones, dealer in Fine Shoes,’ 
but there’s a better way. All you get 
out of the advertisement in that case is 
the familiarity of the public with your 
name as connected with shoes, The 
same thing is accomplished when you 
offer some special line of shoes at a 
special price, and you have the added 
result of direct returns from the shoe 
so advertised. Sending a pleased cus- 
tomer out of the store is the best pos- 
sible advertisement. It pays to lose a 
little money sometimes to do it. 

In a Western shoe store, where eight 
salespeople are employed, I found it 
profitable to advertise some two or 
three different items every day or every 
other day. ‘The prices were quite 
often the regular selling figure. Some- 
times, of two items, one would go in 
at a cut price and one at the regular 
price, the idea being always to get a 
good, strong drawing card. For in- 
stance, last spring the salesmen found 
that a line of tan-trimmed, white can- 
vass Oxfords were not moving at all, 
though they were persistently shown. 
We cut the price from $1.35 to 98 
cents, and advertised it very strongly, 
at the same time putting in an item 
about the best selling canvass shoe we 





Here’ s a Shoe 
We’re Proud Of. 


It is a ladies’ fine Lyons kid, button 
boot. Soft, pliable and easy fitting. 
Shapely and stylish, with patent tip- 
pe opera toe and medium high heel, 

t has all the appearance of a $5 shoe, 
but we only ask $3.50 for it. 
JOHN J. JONES, 

271 Wabash Ave., Blankburgh, 


Iron Shoes 
For Schoolboys. 


There isn’t such a thing, although 
most of us sometimes wish there were. 
The best we have ever been able to get 
—the next thing to iron—are the J. B. 
Lewis ** Wear Resisters.”” It takes lots 
of exercise on the boy's part to kick 
holes in them, and what it costs you in 
money the boy gains in health. Sick 
boys are easy on shoes. 

The “Wear Resisters’? come in all 
sizes and style and at differing prices, 


JOHN J. JONES, 
271 Wabash Ave., Blankville. 
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had at regular price—$1.50. We 
didn’t lose any money on the first item, 
and it brought in lots of people to 
whom a great number of the other 
styles of canvass shoes were sold. 

It pays to be explicit in the descrip- 
tion of a shoe. In fact, the nearer 
you can come to making a reader see 
it, the more likely is a sale. Don’t be 
too technical, either. Don’t look at the 
shoe with a shoe dealer’s eye. See it 
from the outside. If it is shapely and 
stylish, say so, Tell about the trim- 
mings, and how it is sewed and lined. 
If it has a medium or high heel, tell 
that. If it is a good, solid, honest 
shoe, but isn’t very pretty, put that in, 
Above all, don’t say what isn’t so. If 
there’s anything wrong with the shoe, 
say so frankly, and lay all your stress 
on the lowness of the price. If it 
doesn’t sell the shoe, don’t worry. 
People have seen that ad and have 
said: ‘* Well, Jones is honest, any- 
way.” Pretty soon they will believe 
everything you put in an ad, and that’s 
nine-tenths of the battie. Never let 
an ad go into a paper till you’ve looked 
it over carefully for any accidental un- 
truth or inconsistency. Get people’s 
confidence—the trade will follow. 

Accompanying this article are a few 
advertisements, which will illustrate 
different ways of handling the shoe 
subject. With slight changes they 
can be made to fit most any store : 


THIS LADIES’ — 
TAN BLUCHER 


Doesn’t fit quite perfectly. It’s a 
beautiful shoe in all other respects 
has all the points to make it “swell” 
in the extreme, and it will wear well, 
too. It fits some folk’s feet all right. 
May be it will fit yoursexactly. If it 
will, you may have a pair for $2,89— 
the price was $4. 
JOHN J. JONES, 
271 _____ ot Wate Ave., Blankburgh. 


A NEW r YORK ‘ 
SHOEMAKER, 


who has made shoes for a great many 
celebrated men, clains that the comfort 
or discomfort of a shoe makes a man 
brilliant or dull, as the case may be. 
There really is a good deal in the idea, 
A painful shoe will surely distract a 
man’s mind from business—make him 
nervous, irritable, 

We make a specialty of fitting tender 
feet. There’s a great deal in the way 
a shoe is put on the first time. 


JOHN J. JONES, 
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THE GHOST OF J. W. 


Office of 
“THe Eveninc LEaper.”’ 
Established T wenty-One Years, 
Circulation over 2,000 copies, among 
the best class of people in the 
Lackawanna Valley. 
CARBONDALE, Pa., Dec. 12, 1893. 
Publishers of Printers’ Ink: 
I should like to have you send our paper an 


advertising order to the amount of $30, if you publishers, you perceive that we get $2 in ad- 
can consistently do so, I will agree to recip- vertising for each subscription. The cost of 


rocate the patronage, and before I render bill 
for the advertising 1 will send you at least 
15 subscriptions to Printers’ Ink. 

We can not afford to subscribe for any num- 
ber of copies unless you can give us some 
business to enable us to do so 

E. D. Laturop, 
Pub, Leader. 

Every day requests similar to the 
above are received at the office of 

PRINTERS’ INK, and have to be de- 
clined on account of the attitude 
assumed by the Post-Office Depart- 
ment. 

Every intelligent newspaper man, 
from one corner of the United States 
to another, likes to have his local ad- 
vertising patrons read and profit by 
the weekly teachings of ‘‘ The Little 
Schoolmaster in the Art of Advertis- 
ing.” That the objection of the De- 
partment is not based upon any ques- 
tion of law, is made plain by the 
following extracts from a letter, ad- 
dressed to PRinreRS’ INK by Hon. 
James N. Tyner, Assistant Attorney- 
General for the Post-Office Depart- 
ment, and dated Washington, Feb- 
ruary Ist, 1893: 

* All questions concerning admission to the 
mails of publieations at the second-class rate 
are, by the provisions of Sections 333, 334 and 

35, determinable by the Third Assistant 
Jost masier-General,”” 

**No questions in connection with publica- 
tions of this class are referred to this office, 
fur the reason that it has been held that all 
such questions are questions of fact and not 
of law.” 

The following extract from a letter, 
addressed to PRINTERS’ INK from A. 
LD. Hazen, at that time Third Assistant 
Postmaster-General, and dated Wash- 
ington, February 15th, 1893, also has 
a bearing on the subject: 

“So far as I am aware, there is no law 
which forbids the publisher of a legitimate 
newspaper or periodical trom taking pay for 
bona fide subscriptions in advertising.’ 

The position taken by the present 
Third Assistant Postmaster-General is 
shown in the correspondence that here 
follows : 

New York, August 30, 1893. 
Hon. Kerr Craige, Third Assistant lost 

master-Gene? al, Washington, D. C.: 

Dear Sir—With a view of extending the 


influence and usefulness of our paper, we have under the plan which you detail, would not 
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in mind a plan of sending out due bills pay- 
able in subscriptions. 

The way we propose to dispose of these due 
bills is indicated in a form of communication 
intended to be addressed to the newspapers of 
the United States, a copy of which is sent you 
herewith, 

We think we can sell a hundred thousand | 
of them on terms that will pay us a handsome 
profit. } 

If you read the offer we propose making to 















































sending the paper fora year is not much more 
than twenty-five cents, 

If the advertising we obtain is worth a 
quarter of the face value we double our 
money, We have a further chance for profit 
in the probability that a percentage of the 
due bills sold will never be presented for re- 
demption, being held awaiting a favorable op- 
portunity to dispose of them, and lapsing by 
reason of the time limit. 

Before proceeding to perfect this plan, we 
wish to ascertain whether there is anything in 
it to which the Department is likely to take 
exception, as having a bearing upon the right 
of our paper to be carried in the mails as 
second-class matter. 

Your ——- oblige, 

our obedient servants, 
Gro. P. Roweti & Co, 


(Copy of Proposed Circular.) 
Publisher Of cccces cove 


Dear Str—If you desire to obtain a spec- 
ified number of due bills, like the sample in- 
closed, at Two Dollars each, we are willing to 
allow you to pay for them-—the number to be 
agreed upon in advance—by inserting an ad- 
vertisement (subject to your approval) which 
we will send you (at once), to be inserted in 
full settlement, so that no book-keeping or 
open account will be requisite. The due bills 
you can dispose of as you choose, in any way 
or on any terms that appear to you to be 
profitable. Each is receivable in full payment 
for a year’s subscription to Printexs’ INK, to 
be sent to the subscriber whose name accom- 
panies it, or is written across the back, or in 
payment for a past subscription already due 
or over-due. If interested, please address, 

Printers’ Ink, 
10 Spruce St., New York. 


(Copy of Proposed Due Bill.) 





Void if not presented within the time 

specified below. 
Goop to BEARER 
FOR 
Two Do tars. 

Payable, if presented before January 

1st, 1895, by a year’s subscription to 
PRINTERS’ INK, 
A Journal for Advertisers, 

To be sent to the name and address H 

written on the back of this due bill. 








WasuinctTon, D. C., Sept. 7, 1893. 
Geo. P. Rowell & Co., 10 Spruce Street, New 
York, N. Y.e 
Srrs—Your letter of the rst inst. (August 
3oth) has been received. ‘The persons te 
whom copies of Printers’ Ink might be sent, 














































































be regarded by the Department as legitimate 
subscribers. A publication circulated in such 
a way would, when mailea, be chargeable with 
postage at the third-class rate. 
Yours very respectfully, 
ERR CRAIGE, 
Third Assistant Postmaster-General. 

What the reason is that prevails with 
the Post-Office to make it seem desir- 
able to obstruct the proper and legiti- 
mate wishes of newspaper men is a 
mystery upon which no light has ever 
yet been shed by any one either in or 
out of the Department. 
a 

STREET CAR MOTTOES. 
From the New York Sun. 

Passengers on an east side street car line are 
cheered these hard times by placards reading : 
‘** Be Not Discouraged,” “ Do Your Best,” 
“Aim Hich,”” These cards occupy what 
would otherwise be vacant places in the space 
allotted to advertising. 








—_ 


HE WANTED AN AD 
From Texas Siftings. 

As he shot into the editorial arena he 
wiped his bald head with his gaudy silk hand- 
kerchief. 

*“*1 want to he attacked,’ he said as he 
winked at the answers-to-correspondents edi- 
tor. 

‘*The man who attacks people, and who 
sheds the innocent gore of indignant readers 
who have had their names spelled wrong in 
the paper, can be found down the passage, 
second door on the left,’ said the mild young 
man, who was inditing an answer to Julia 
B—'s request for a receipt to remove freckles 
from her ear. 

**You misunderstand my meaning, young 
man,” said the stringer, as he dived into his 
pocket and produced a 6x8 business card, on 
which was printed : 


B. H. PULKERHAM, 


Dealer in Choice Teas, Unparalleled 
Coffee, Cheapest Sugars, and all kinds of 
Family Groceries, Domestic and Imported, 

at the Great Continental Store and Home 
Supply Emporium, 
No. 93 Washington Avenue. 





“ Well, Mr. Pulkerham, what can we do. for 
you? »” asked the editor. 

* You see, mister, it’s just this way,” said 
the grocerashe tooka chair. ‘* Business ain't 
what it orter to be, and ordinary advertising 
don’t seem to draw worthacent. Now, ever 
since Sanford, who keeps the tea store on the 
corner above, was accused of having two 
wives living—one in the penitentiary and the 
other hawking fruit in St. Louis- the women 
flock to his store to buy their groceries. Now, 
if you would write a column saying that J 
had eloped with two beautiful daughters of 
one of our leading citizens, and my wife, for 
the sake of the family, had kept the horrid 
secret to herself, it night draw Sanford’s cus- 
tomers to my store. I'll go away for a few 
days, and the sympathy my wife will get wili 
give my business a boom that will tide us over 
these dull days,” 
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© You are not half as much of a fool as you 
look,’’ said the editor. 

** Well, that is neither here nor there. You 
send up one of your young men to get some 
points as to my bad character from the neigh- 
bors, Give me a whole column ; don’t spare 
me; say that I keep my old grandmother 
chained in the cellar, Pile it on thick as you 
have a mind to. I'll pay the bill—full rates. 
A whole column, remember, on the first page, 
with a big head-line. So long.” 

oe oo 


IT WORKED THAT WAY THAT TIME. 





SECOND-CLASS MATTER, 


Cc pean, Dec. 7, 1893. 
Editor of Printers’ Ink: 

In your issue of No antes 8, under the cap- 
tion of second-class matter, appears this para- 
graph: 

** A publisher sometimes approaches a post- 
office employee, tells him frankly what he 
wishes to do, and asks what steps it will be 
wise for him totake to accomplish the purpose 
he has in view ; and instances have been known 
where, in such a case, the way was made very 
smooth for him.’ 


Publishing a summary or synopsis of en- 
gineering literature in sheet form, it became 
necessary to consult Mr, J. A. Montgomery, 
Superintendent of Mails, regarding the re- 
tention of the second-class privilege, provided 
advertisements appeared on the reverse side 
of the sheets, 

Mr. Montgomery called my attention to 
several rulings of the department applicable 
to my case, suggested certain modifications 
that would enable me to insert advertisements 
and yet retain the second-class privilege here- 
tofore enjoyed, and showed the kindliest in- 
terest in the proper and economical solution 
of the question, thus forcibly and clearly 
illustrating the truth contained in the closing 
sentence of the above paragraph, 

Sincerely yours, 
Frep De Lanp, 
Editor and Publisher of 
Electrical Engineering. 
ae 


CORPORATIONS HAVE NO SOULS. 





Mr. J. E. Van Doren, | Eastern agent for the 

Minneapolis 7» ibune, 

Nashville American, 

Chattanooga 7imes, 

Knoxville Yournad, 

Montgomery Advertiser, 

Birmingham News, 

Mobile Aegister, 

Pittsburgh Commercial Gazette, 

Lincoln, Nebraska, Journa/, and 

Cincinnati Commercial Gazette, 
announces that the special agency and news- 
paper representative business, heretofore con- 
ducted by him under the name of J. E. Van 
Doren, has been incorporated under the laws 
of the State of New York, under the name 
and style of the E. Van Doren Special 
Agency. All contracts and business transac- 
tions commenced or ordered in his individual 
name are assumed and carried out regularly 
by the corporation. 

A gentleman who has had large dealings 
with Mr, Van Doren says of him: “* He’s the 
best special agent in this country! Every- 
thing he says you may depend upon as being 
so.” It is to be hoped that the incorporated 
company will preserve the high esteem and 

valuable reputation obtained and deserved by 
its founder, 











IT WILL NOT WORK. 


Office of ** THE Rurat New Yorker.” 
New York, Dec, 7, 1893. 
Editor of Printers’ Ink: 

We are trying to induce the leading farm 
papers to co-operate with us in an effort to es- 
tablish the true circulation rating of each 
farm paper in the country. 

The plan we suggest is this: Appoint a 
committee of one from each paper. ‘Turn the 
committee loose in each office, with power to 
examine any evidence wanted in the investi- 
gation of circulation claims. Then, when the 
rounds are made, let each paper publish at 
the head of its « sditoria! columns, for a month, 
the result of the investigation. 

We believe a rating on this evidence would 
give advertisers a confidence in the agricult- 
ural press that would result in increased busi- 
ness to the agricultural list, with paying re- 
turns to the advertiser. 

THE RuraL New Yorker,’ 
John J. Dillon. 

A publisher who will not tell what 
his own issue is would be certain to try 
to fool that committee. The best way 
will be for every publisher to tel! the 
truth about his owncirculation. If he 
does this everybody will believe him. 
We never heard that anybody doubted 
the statement of the Rural New 
Yorker about its issues, neither did we 
ever know of anybody who succeeded 
in getting that particular paper to tell 
what its edition really is. It is a good 
paper, though. 

~~. 


ABOUT SENDING CIRCULARS, 


PLainFiELp, N, J., Dec. 7, 1893. 
Editor of Puinrers’ Ink: 

In sending out circulars for sebscriptions to 
books does it pay always to seal the envelopes 
and use the two-cent stamp, notwithstanding 
inclosure is entirely printed matter ? 

Will it further pay to repeat two or three 
times over, to parties who have made no re- 
sponse to previous ones ¢ ? 

Of course you may reply that it will depend 
upon circumstances, but your own experience 
will be of 7 to the 

N. J. L « ; JournaL Pus. Co. 
A. V. D. Honeyman, Pres. 

It has beer - post-office practice 
to handle letters (postage two cents an 
ounce) with greatest expedition. News- 
papers are treated as next in order of 
importance (postage one cent a pound), 
and circulars (one cent for two ounces) 
receive later attention. As a conse- 
quence matter in unsealed envelopes is 
slow in reaching its destination. Post- 
master-General Bissell has _ recently 
taken steps to expedite the delivery of 
this sort of matter, with what success 
cannot yet be told. There is an im- 
pression that people throw circulars 
into the waste basket without reading, 
but a circular is just as much a circu- 
lar (and just as plainly one) if sealed 
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as when unsealed. PRINTERS’ INK 
believes that it is as well to let things 
pass for what they really are. Send 
your circular as a circular—unsealed. 
It will not pay as well to repeat a cir- 
cular two or three times over, if the 
story is told the same way every time, 
but if the first time pays handsomely 
the second and third will pay well or 
fairly. 
—_—_ ++ oe - ————_ 
A GREAT,GEORGIA MONTHLY. 


“ A bona fide enterprise and a high-class list.” 
Office of ** THE Rome Tripune,”’ | 
Largest daily circulation in North | 
R Georgia. 
omE, Ga., Dec. 8, 1893. 

Editor of Printers’ Ink : #93 

We have established a monthly edition of 
the 7r/éune, to come out next week and 
monthly thereafter. We will print and circu- 
late through the mail 10,000 cupies, as follows: 
We have sent to the comptroller-general’s 
office in Atlanta and had 10,000 names of tax- 
payers copied in this and four or five adjoin 
ing counties, using only those who return 
property. We mail the papers directly to 
these names, using ten bundles and a ream. 

In a short time after we get our holiday edi- 
tion off we will send you the list by express 
for inspection, with post-office receipt for 
amount of matter that issue. Price of space, 
five cents per agate line. It is a bona fide en- 
terprise and a high-class list. 

W. G. Cooper, Editor and Manager. 
— —~<< >- - — 
DO NO GOOD. 


Pratt & Co., ) 
Newspaper Advertising Agency, | 
cy ee 1868. f 
S. W. Cor. Arch and Ninth Streets, 
Puivapvecpuia, Dec, 12, 1893. } 
Editor of Pwixters’ Ink: 

You have stated that Geo. H. Regar is 
putting out all of the Wilcox Specific Co,’s 
advertising. The facts are that Mr. Wilcoy 
no longer has anything to do with the manage 
ment of the company. B, Frank Schall is 
now the president and principal if not th 
sole owner. He also furnishes the money fo1 
the Regar Advertising Co., so you will observe 
that it is Mr. Schall that is putting out his own, 
This information I have from Mr. Wilcox’s 
chief manin the city. Mr, Wilcox himself is 
in Chicago. You need not use my name in 
this matter, as it would do no good. 

Pratr & Co., 
Dictated, per A, 
intcepeaaciscciiiiiaiaiaianemmmesinn 

Mr. Erastus Wiman relates a good story, at 
the expense of his own ignorance of French, 
When visiting Paris, and incidentally inves- 
tigating the earning power of the drop a nickel 
in the slot weighing machine, the inscription 
thereon continually attracted his attention, 
It read ** Poids Exact,” which, interpreted i in 
English, means “Exact Weight.” Not ap- 
preciating the intent of the words, and notic- 
ing the similarity to words made familiar to 
him in America, it struck him as likely that 
the well-known article was being advertised 
also in France, and that the face of the weigh- 
ing machine had been availed of for the pur- 
pose, Hence, he set that down as a source 
of additional revenue. In New Y ‘ork he 
would have it read ** Pond’s Extract,” 
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ADVERTISING PROPRIETARY ARTICLES 
IN ENGLAND. 





Lonpvon, Dec. 2, 1893. 

« am prompted to offer the following re- 
marks by a singular misconception of one of 
my utterances at the banquet given in my 
honor, at the Manhattan Club, by my friend, 
Mr. A. Frank Richardson, as reported in a re- 
cent issue of Prinrers’ Ink, I need hardly 
say how gratified I was at the honor shown 
me. In the concluding sentence of your re- 
port, I am represented as having said that 
“it would take at least five years tor a new 

roprietary article to obtain a foothold on the 
English market!"’ Such a sweeping asser- 
tion as this—were credence likely to be given 
to it—would be very damaging, asit is a de- 
terrent to American enterprise on this side of 
the “cod preserve’’; and when I reflect on 
the large number of readers of Printers’ INK, 
believe me, I am alarmed, and so hasten to 
correct the erroneous impression the misstate- 
ment is calculated to give rise to. 

As evidence which goes to disprove the al- 
leged assertion, let me point first of all to the 
great number of American proprietary articles 
which of late years have been successfully 
launched over here, and which are still flour- 
ishing. Needless to give a list of them here ; 
they are as well known on your sideas on this, 
It could not be imagined for one moment that 
these firms have spent long yearsin gaining 
the support of the British public they un- 
doubtedly possess. Nothing could be more 
opposed to my experience. After carefully 
experimenting for, say, twelve months it 
should certainly be possible to gauge the pos- 
sibilities of success or failure. Whatever may 
be said of the conservatism of the English 
people, it is safe to say that, once an article 
has obtained public recognition and favor, it 
is not soon likely to be snuffed out by a rival 
ora new-comer. I know of one great Ameri- 
can ccncern which, with excellent advertising 
and ample means, after five or six years’ busi- 
ness here is only just turning the corner; but 
then the indications of ultimate success were 
there all the time. 

On the other hand, I know of successes 
which date almast from the first advertisement 
put forth. Of such may be named Dr, Will- 
1ams’ Pink Pills and Geraudel’s Pastilles. 
Within six months of the appearance of their 
initial advertisements, these preparations had 
obtained such a ‘ foothold on the E nglish 
market’’ as to be called ** phenomenal suc- 
cesses’? by every druggist who stocked them. 

The secret of it all is this: Both these rem- 
edies are unique in many respects; they have 
no competitors, and each found a field ready 
to receive it, if properly introduced (by proper 
introductiou I mean, of course, good, original, 
and ample advertising); whereas, the majority 
of failures have been caused through unwise 
competition witk articles already well estab- 
lished on the English market. Who would be 
bold enough and rich enough to try the ex- 
periment with a new soap, with Pears’ and 
Cleaver’s and Lever’s and others in the field? 
And who is there with sufficient foolhardiness 
to afflict the poor Britisher with another liver 
pill, when Beecha: m and Cockle and Carter 
reign supreme? Of course, it is just possible 
that a new-comer might, after a hard and leng 
fight, obtain a “ foothold in the Fngli-h mar- 
ket,” bat the chances are against it. Not so 
for sucha preparation as, say, a sarsaparilla, 
which, with machinery and money at com- 
mand, would find an almost v n soil upon 










which to plant the tree of succe 
In conclusion I may say it is the experience 


of every American advertiser who has thor- 
oughly tested it, that in comparison with 
America, the E nglish market is a good one, 
broadly speaking, for three reasons: First, the 
population of the country is\denser and 
hence more easily reached; second, the cost 
of distribution is smaller ; and third, the cost 
of advertising is relatively lower. 

. O. Jounson. 
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Advertising Nevelties. 


From the Philadelphiz 1 Call: A rusty 
iron key, said to be an exact reproduction of 
the kev of the Bastile, the original of which 
was presented to George Washington by Gen, 
Lafayette, and is now at Mt. Vernon, ‘The 
key is about a foot long and is very heavy. A 
card attached to the handle by a blue ribbon 
intimates that the key of successful advertis- 
ing in Philadelphia is the Cad. 


From the King Trousers Company, 
Syracuse, N, Y.: An advertising booklet, its 
outline made to resemble that of a pair of 
trousers, ‘The novelty, which is gotten up 
by Geo, Walt. Fleming, bears this catch- 
phrase on the cover : 

* Made to fit and fit to wear, 
Made to order don’t compare.”” 
annsilillgian mses 


MR. WIMAN'S ADVICE, 

The art of advertising is a wise thing to ap- 
prehend, A good educational proc ess in ~~ 
direction is to subscribe for Printers’ INK, 
mont ractive little weekly published . 

George P. Rowell, of Spruce street, New 
York. —From “ The Chances of Success,” by 
Lrastus Wiman, 
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SOME LEADING NEWSPAPERS. 
MASSACHUSETTS, 

Farm-Poultry, Boston, monthlyj; regular 
circulation 30,711, much larger than any other 
publication in Massachusetts devoted specially 
to the live stock interest, or than any other 
Poultry journal in the United States. 

MISSOURL. 

MEDICAL BRIE + : monthly, St. Louis, has 
a regular issue of 30,473 copies, guaranteed by 
American News' Sour’ directory, a larger circula- 
tion than any other medical journal in the world. 

PENNSYLVANIA. 

Pitt«aburgh PRESS has the largest ci 

tion rating of any daily in that city, viz: 4 


















oS ae 
Displayed Advertisements 
50 cents a line ; $100 a page; 25 per cent 
extra Jor spicified posttion—if granted. 
Must b be handed in one week in advance. 


SEA TEL ZAPH, the leading 
Democe: ratic daily north of San Francisco. 











GUPERIOR} Mechanical Engraving, Photo Elec- 
A ae Eng. C Co.,7 New ¢ Cham ors St., N. Y. 


I ADIE OME JEW EL, New Haven, Ct. 
4 BA High-Class Magazine. Will pay advertisers. 


Hiogeebela Pilot 
The. Modern Queen, New Haven. 
pL extends into every State and Territ’y. 
GE R MANIA Magazine for the study of the 
German lang. and litt For 
sample copies, rates of advertising. etc., address 
GERMANTA, "Manchester. HO 


The Housekeeper, ™™yiaz°"" 
nc"Sirer. Pays Advertisers, 
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LIC Alwaya pas ® 
Advertisers 
Washington. 
New ¥ ork. 


PU 
OPINIO 





HOP: KINS & ATKINS, 
ha ae D.C. 
years’ erienc “4 
Write for iaformation 
Will insert your ad free if we 
don’t prove 30,000 every month. | 
Rate, lic. a line. | 
=e Once a Month, Detroit, Mich. 
rave a | 
or $1.00, 


For 10c, 
kti 


PATENTS. 
FRE 


Vi isiting © initing Cards. We will en 
e 21.0 r Oats and print 50 visiting cards 
Samples, 4c. Satisfaction guaré anteed. 
we will mail co py of our book, * 
quette.” BELLM/ BROS., Toledo, O 
RAPID ADDRESSING 

The only authentic Trade Lists, Envelom 8 anal 
Wrappers addressed in a hurry by machi» 
Names guaranteed absolutely cores ct. For oars 
ticulars address FD ot P, Prest., 314, 316 
Broadway, Ne w York City 
BEST 
HALF-TONE 
PORTRAIT, 


Single col., 3 I - 


CHICAGO PHOTO ENG. CO., 185 Madison. _ 


A COMPARISON 2 
During 189922 THE EVENING POST 





‘Card 





than any other evening paper in New 
York City, a visible concession to its 
supe rior value asanadv ertising | medium. 


WATCHES ~~ 
Are the Best PR EM t UMS.'~— 


Address the manufacturers direct. 
THE PHILADELPH!A WATCH CASE CO., 
RIVERSIDE, N. J. 











There are Printers 


who can set type 
of them. But there are 


But few Artists. 


When the 
style of your printing, try the 


Printers’ Ink Press. 
We tiay be able to please you. | 
WM. JOHNSTON, Manacer. | 
10 SPRUCE ST., NEw YORK. | 


thousands 


disappointed in 


— 


~~ 








PRINTERS’ INK. 


contained 377,862 lines more advertising | # 
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THE EVENING JOURNAL, 


JERSEY CITY’s 
AVORITE FAMILY PAPE 
“Gan, ---- 15,500. 

Advertisers find IT PAYS! 





“ Keep your eye on 


GODEYS” 


because the re ocing, = are getting, 
through us 
** @ for the price of 1, 9? 
which means—“ Practically your ¢ Roice of any 
American Periodical Free. 





ks sone ‘J aevertee- 
ont 

[men } a h Bookle ~ 
rench Catalogues, 
Gs, Pamphlets, 
French Translations 
from English and Ger- 
| man. JOS. FRANCOIS, 
Notre-Dame Street, 

( Montreal, Canada 


The Deadly Parallel: | 


ee FRENCH | 
ADS. 














WIRE 
SHELVIN( 








INC ? 
Is light, 
’ Is graceful, 
“ts dust, |Absolutely 
ors ver-| clean, 
Harbors no ver- 
ructs light, min, 


| Admits light, 
Jtilizes space, 
Promotes 
Christianity. 


-——— Pope Rack Co., St. Louis, | Mo, 


WANTED, 


Advertising Manager 


With knowledge of Papers and Rates. 


Jecupies space,| 
Provokes pro- 
fa 


y- 





MUST HAVE 
PUSH —— IDEAS —— SNAP. 


Young Man who can Travel Preferred. 





A good firm, 
right man, 


offering good place to the 


Applicants must give full name, with all 
particulars. These will be confidential. 


Address 


“SNAP,” care Printers’ Ink. 








The ‘New Model” W 





ours truly, 








“WE CAN RUN IT." = 
A SMALL MAN AND A BIG BoyY- 





Campbell Printing Press & Mfg. Ce., 
160 William Street, New York. 
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IF YOU WANT 


To 
Sell 
Investments, 


Bonds, Stocks, or Real 
Estate; Obtain Capital 
for any purpose, 


Advertise 


in THE BANKER AND 
TRADESMAN, Boston. 
Established 1872. 


® 
This paper reaches 20,000 business 
men weekly. 
Send for rates. 
) 

The Banker and Tradesman 
Company, 
PUBLISHERS, 

220 Devonshire Street, Boston. 











Printers’ Ink for 
Clubbing Purposes. 


The Post-Office Department has noti- 
fied PRINTERS’ INK that it is permissi- 
ble to sell PRINTERS’ INK to other pub- 
lishers, for clubbing purposes, even at a 
rate as low as 25 cents a year, if paid for 
in cash, but that it is not permissible if 
the subscriptions are to be paid forin 
advertising, even if the full subscription 
price ($2.00a year) is paid for each indi- 
vidual subscription. 

PRINTERS’ INK has not been able to 
procure from the Department any infor- 
matiou as to where the postal law or 
regulation may be found that makes it 
legal to sell a subscription for cash and 
illegal to sell the same paper tothe same 
person for the same purpose for eight 
times as much, payable in advertising. 

Correspondence is solicited with pub- 
lishers who wish to obtain subscriptions 
to PRINTERS’ INK for clubbing purposes. 

Address all communications to 

PRINTERS’ INK, 
10 Spruce St., New York. 

Dec. 12, 1893. i 








SOME GANT! GAN YOU? | 


| 
Some folks don’t secm to understand why a paper 
founded and published ** way upin Maine’? should have 

















secured the largest sworn circulation in America. They F 
fail to grasp the comforting fact that, geographically { 
speaking, the home of @ paper is no more an index to its , 
popularity than a man’s house is an index to his abilities. 

The greatest man America ever produced became great ) 


because he permitted himself to be born, not with his 
eyes full of Metropolis, but his head full of Brains, And 
Comrort has become the ** Key toa million and a quarter 
Homes” because in matter and make-up it appeals to 
the heads and hearts of the f/arn pcople—the thrifty, 
true home-building, comfort-loving millions, rather than 
to the feverish fancies and fashionable feds of the 
hundreds, 
With over fifty-six 
thousand post-offices, and over one million, two hun- 








a circulation which reaches 
dred and twenty thousand Homes, an advertiser simply 
helps himself to a period of personal prosperity when he 
uses its columns. 

Space of agents or of us. THE GANNETT & 
MORSE CONCERN, Publishers Comrorrt, Home 
office, Augusta, Maine. Boston, 228 Devonshire Street. 
New York, Tribune Building. 


Copyright, 1893. The Gannett & Morse Concern, 
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The New York -~* 
— Recorder. 


The appended tables prove that this journal is the favorite business organ 


























of the great advertisers of the metropolis, The record of the number of | 
columns of ‘‘displayed advertising” in THE RECORDER, and in the orld and 
the //era/d—the only two papers that can be said to be in competition with it— 
for the twelve week-days, beginning November 27 and ending December 9g, is 
as follows: 
Recorder World Herald | 
| Cols. Cols. Cols. | 











] 
ly y 34 | 
fi? é 64 | 
1 834 454 | 
{* \ 3 4 A 
0% a Bis | 
10} es 34 
13' 4 M4 
1634 M4 
834 V4 
lle 634 
10%4 . “% 
Totals...........42 1-2 95 62 1-4 





Put in the form of a problem in proportion, the record would stand 
thus: As 142% is to 95, so is the popularity of THE RECORDER among busi- 


ness men to the popularity of the Wor/d among them. And so in the case of 








| the /Zera/d, with a change of figures. THE RECORDER is very proud, indeed, 
of these three figures in its column, as against the two figures in the columns 
of its closest competitors, 
The record of the last eleven Sundays in the same line of advertising shows 
, that THE RECORDER is away ahead in the race. Here it is, column for column: 
) Recorder World Herald 
Co's. Cols. Cols. 
DR icaccosceabooneste 87 80 61 
SE Rn mews 86 64 52 
EE bia vinisvonrweees 73 70 47 
ho 4 emmemeb eines 89 ry 83 
a Serre 
4 BE iincpcsscpasecse caus 69 66 32 
i Seer 80 64 48 
EE caiscspesnsaseoss 75 59 38 
& - (eter 86 80 43 
; i See 82 72 38 
‘ fee 21834 106% 754 
a a geo nn = | 
Totals.....--. 1,032 3-4 818 I-2 559 1-4 
eee ee ~ f 
Three figures against two in the daily exhibit, and four figures as against 
§ three in the Sunday one! The numerals are all convincing. | 
The homekeepers of ‘‘the Greater New York” and its sagacious, enter- f 






prising merchants have elected THE RECORDER as their favorite journal by an 





overwhelming circulation and advertising majority. And they do it every day 
in the week all the year round! 
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Western 
Newspapers. 


THE CHICAGO NEWSPAPER UNION is the pioneer 
in the newspaper co-operative business, its Mil- 
waukee list, established in 1864, being the first co- 
operative list in this or any other country. In 
1870 Messrs. Cramer, Aikens & Cramer, the pro- 
prietors of the Milwaukee list, established the 
Chicago Newspaper Union list, and now we fur- 
nish our patrons with papers from nine different 


publication houses. The proprietors of the Chica- 


d 
















go Newspaper Union are not only the pioneers in 
the co-operative newspaper system, but they were 
the ORIGINATORS AND THE FIRST TO SOLICIT AND 
PRINT ADVERTISEMENTS UPON THE CO-OPERATIVE 
PLAN as well. 

WEEKLY NEWSPAPERS. — Our Lists are 
composed chiefly of weekly newspapers. These 
publications reach that large class of readers and 
consumers who cannot afford the luxury of a daily 
paper, and therefore content themselves with 
keeping up with the world’s affairs through the 
information derived from their local weekly 
journal. Like the metropolitan daily, it is a link 
in the chain which energetic advertisers find 
necessary to connect themselves with the purchas- 
ing and consuming public, and which they cannot 
afford to ignore when placing their orders. 

CIRCULATION.—We have upon our Lists pa- 
pers with a circulation ranging from 1,600 to 2,000, 
and some as high as 3,000 copies. Of course, while 
we have many papers of this kind, the greater 
number run from 500 to 1 ,000 copies per wee 


Kae 2, ee ee ee ee ee ee ee Oe 


















Vith a view of showing advertisers at a glane e VN 
in what section of territory our Lists circulate, we 2 x 
append herewith a table showing the number ( 1 
issued in each State: ‘eo 
OHIO, - + 65 INDIANA, - 195 Vy 
MICHIGAN, - 110 WISCONSIN, - 179 % 
ILLINOIS, - 227 IOWA, - - 254 MA 
SOUTH DAKOTA, 34 MISSOURI, - 22 2 
NEBRASKA, - 165 MINNESOTA, 23 a) 
OTHER STATES, 19 bed 
TOTAL, - - = + © <599 a 
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For catalogue and further information, address % 
CHICAGO NEWSPAPER UNION. % 
Main Office : Nos. 87 to 93 So. Jefferson St., Chicago. YY 





Eastern Office: No.10 Spruce St. (2d floor), New York. 
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5|DAILY 186,676. SUNDAY 192,563. 




















PRINTERS’ INK. 
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1S THE N 
PHILADELPHIA ITEM-- - 
A SuRE WINNER 2 ay 








Because it has the Larcest Evening 
GiRcULATION in the Uniteo Srares. 
ITS CIRCULATION IS 


Average every issue for twelve months of ZA 
1892 and still rising. wid 
lt has Five QuaprupLe Hoe Press OS) ff 
,\ Which gives ita plant Surpassed BY, 4 
i] by no paper on earth. 2 i! “ 
3 lt has THe Most Perrect Dis-\" in 
TRIBUTION OERVICE . MSA 
It is an IDEAL Mepium for Apver-2yaya\ 
TISERS. It 1sa Live Parer and 
Attracts Live Business Men. 
It has an Army of Patrons. 
le is Reviasre, Bricht, ABLE and 
Newsy It has over One FHous~ ¥ 
And Want Apvvertisements each 


day. 
, SP Rin 


. Sole Agence Foreign Adve 
50g Tne Roonery 48 Trieune Bioc, u 
Cnicaco. New Yorn. 


“Ny 
WEEKLY 53,752. 25 
aA 
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F) 


It is our business“to PreRere, good 
advertisements %and place’them 
where they will produce results, 






- 
JHE GEO. Pp. ROWECC ADVERTISING COMPANY, 
10 Spruce Street, New York, 





